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Markets in Russia, Brazil and Japan were in decline in 2015, while
markets in the US, Western Europe, China and India showed
growth

New passenger car sales in key markets for 2015

UK: +6.3%
2.6 million cars

1| Russia: -45,3%*
1.28 million cars*

US: +5.8%
17.5 million cars**

Germany: +5.6%
3.2 million cars

China: +7.3%
21.1 million cars

France: +6.8%
1.9 million cars

ltaly: +15.8%
1.6 million cars

Spain: +20.9%
1.0 million cars

Japan: -10.3%
4.2 million cars

Brazil: -24.0%
2.1 million cars

India: +7.7%
2.8 million cars

The downturn on the Russian automotive market was the deepest among major global  markets in 2015. Last year,
Russia ranked fifth among European countries in terms of new car sales.

(*) Based on registration statistics, the Russian car market fell 45% to 1.3 million cars in 2015. Based on statistics for passenger car shipments, the car market fell 37% to 1.5 million cars.
(**) Including light commercial vehicles

Sources: ACEA, data from national industry associations
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| Sales growth in the US, Western Europe, China and India was
driven by heightened consumer activity

Markets demonstrating growth of passenger car sales in 2015

China

In 2015, China reconfirmed its status as the largest automotive market in the world. Passenger car sales in China, for the fist time
ever, exceeded 20 million units. However, annual sales growth slowed and came to 7% in 2015 (vs 10% in 2014 and 15.7% in 2013
respectively), which was largely driven by the slowdown of the Chinese economy. As a measure to support the car market, the
Chinese authorities have reduced the sales tax on cars with a maximum engine capacity of 1.6 | (from October 2015 until the ed of
2016). Bearing in mind that economy-class cars account for around 70% of sales on the Chinese market, this initiative should praide
substantial support to the market in 2016.

usS

Sales of passenger cars and light commercial vehicles (LCV) in the US hit a Xyear height, coming to around 17 million units.
Furthermore, sustained sales growth was driven by the favourable economic situation, low interest rates and current gasoline pri ces,
as well as improved consumer confidence. These trend will likely have further impact on market growth in the US.

Western Europe: Germany, UK, France, Italy and Spain

The European market generally displayed high growth rates in 2015. This positive trend was driven by economic growth and lowfuel
prices. However, total sales still have not reached precrisis levels. The Top3 European markets in terms of passenger car sals are
Germany, which remains the largest car market in Europe, the UK and France. Italy and Spain showed the best recovery rates in
2015 (with respective increases of 16% and 21% compared to 2014).

India

Thanks to positive consumer expectations, increased personal disposable income and the launch of new car models on the Indian
market in 2015, country -wide passenger car sales grew by around 8%. Low energy prices and reduced interest rates will likely helto
stimulate the Indian car market in the near future.

Sources: data from national industry associations, open sources, PwC analysis
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The adverse economic situation has negatively impacted on car sales
i n Brazil and Russia, whil eni @an ickaica afrdics
tax has weakened sales there

Markets demonstrating decrease in passenger car sales in 2015

Japan

The 10% decrease in passenger car sales in Japan in 20Mas largely the result of an increase in the taxon mini cars, which still
account for the bulk of the local market. Thus, in 2015, sales of minicars( fi k e i dropped $y018% in Japan. In addition, Japan
must deal with a rapidly ageing population, which also impacts on local demand for cars.

Brazil

The Brazilian car market in 2015 was in decline, contracting by almost a quarter in size. This was largely causedy the difficult
economic environment. T h e ¢ o u n tlavel @ snenploygnient and inflation, decreasinghousehold incomes, and negative
consumer expectations will continue to affect salesin 2016.

Russia

Several economicand foreign policy factors influenced the development of the Russian car market in 2015. At the end of the year,
the market suffered the sharpest downturn among key global markets. Based on registration statistics, the Russian car market fell
45%to 1.3 million cars in 2015. At the same time, according to passengercar shipment statistics, the market contracted to 37%to 1.5
million cars. The Russian carma r k edrf@mance and its outlook will be analysed further in more detail.

Sources: data from national industry associations, open sources, PwC analysis
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The worsening macroeconomic situation was one of the main
reasons behind the Russian car mar ket o

GDP growth and consumer price index (CPI), Average nominal RUB/USD exchange rate,
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| The new car market in Russia: results of 2015 1

A New passenger car sales in Russia (based on registrations) declined by 45% in terms dbtal units, based on the results of 2015.
The new imported cars segmentonce again demonstrated thebiggest drop in sales (52%), while sales of domestic brands and
locally assembled foreign cars fell by 37% and 45%, respectively.

Sales to buyers in Russia (according Sales to buyers in Russia (according to Sales to buyers in Russia (according to
to registration statistics), '000 units registration statistics), RUB bn registration statistics), USD bn

Type of passenger cars

Domestic brands 410

Foreign brands 709 | 1280 45% | 820 | 1,204 2% | 134 30.6 -56%

assembled in Russia e

Imported cars B8 650 -52% . 910 -37% 7 23.2 -59%
58.2 -57%

80 | 2,340 -45% 1524 | 27286 -33%

A

Total

A In 2015, statistics for the automotive market were significantly different when comparing car registrations in Russia against
statistics on shipments to dealers. The main reason behind thisdifference is that cars were purchased in Russia by buyers from

other countries (primarily Kazakhstan and Belarus) while the Russian rouble declined in value and prior to the respective

devaluation oft hos e ¢ ount currensied. Adeailed analysis is presented on the following slide.

Sales based on shipments, '000 units Sales based on shipments, RUB bn Sales based on shipments, USD bn
Type of passenger cars

Jan-Dec Jan-Dec Jan-Dec Jan-Dec ch Jan-Dec Jan-Dec ch

ange ange
2015 2014 2015 2014 2 2015 2014 4

Domestic brands i -28% 14 172 -15% 4.4 -45%
Foreign brands g1 | 1280 -36% | 949 | 1204 21% | 155 | 306 -49%
assembled in Russia e i A, i i S
Imported cars 31 650 -45% 663 910 -27% 9 23.2 -53%
Total AT 2,340 -37% 1,758 2,286 -23% s 58.2 -51%

A Last year, the average price for new passenger cars climbed by 22% in Rouble terms. Overall, sales in Russia in Rouble terms
dropped 33%, while sales based on shipments to dealers declined by 2%.

1 Net of LCV
Sources: A&6B, Avtostat Info, Russian Federal Customs Service, PwC analysis
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In 2015, car shipments exceeded registrations in Russia by 200,000
units. This was driven by purchases of buyers from other countries
(primarily Kazakhstan and Belarus).

New passenger car shipments and registrations by month (December 2014 to December 2015)
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float freely sold out. This led to an passenger cars were float freely Belarus, around rate
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| Government support measures have helped to slow the downturn
on the Russian car market since May 2015. Around 560,000 cars

were sold thanks to three major incentive programmes.
New passenger car market trends by month, 2014 I 2015*
Launch of a new Risein car Relative stabilisation of the Weakening Government decides to
scrappage prices, r o u bdxehdnge rate, lower rouble, rise renew severalincentive
Escalation of programme, while negative key interest rate, and aslight  in car prices ~ programmes in 2016
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(*) Hereinafter, data on sales to buyers in Russia (registrations) are used as car market data for 2015 and for forecast purpses, as there is no reason
to believe that sales as the result of arbitrations, which took place in 2015, have carried over to 2016 and further.

Source: AdB, Avtostat Info, PwC analysis
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The cars that have increased their market shares in 2015 include
Russian and Korean brands, as well as German and Japanese
premium brands

A A redistribution of market shares between remaining market players took place as a result of some brands leaving the Russiarmarket
and business restructuring. In 2015, the following players appeared to be more successful:

T carmakerswith localised assembly operations
T carmakersintroducing new and upgraded models;
T carmakerswith intelligent pricing policies with a view to the current economic uncertainty.

A The following brands saw a lower rate of decline in sales compared to the market average: LadaJAZ, KIA, Hyundai, Mercedes-Benz,
BMW, Audi and Lexus.

Volume, sales increase and share of the passenger car market by Market share Market share ~ Change in market
brand in 20151 in 2014, % in 2015, % share
o
o 27 0 N !
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Change in sales in 2015 vs 2014

IDat s un dircreased byenore than 40 times vs 2014 due to a low base effect (i.e., sales of Datsun vehicles started in September 2014).
Source: A&6B, Avtostat Info, PwC analysis
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| In 2016, incentive programmes and support for car producers will likely

remain in place.  Up to 620,000 cars may be sold by using three  main
incentive programmes.

Programmes to support the Russian automotive industry in 2016

Area Programme Financing Expected outcome
Subsidised car loans RUB 11.3 billion Sale of 270,000 cars
(RUB 5.6 billion approved)
Subsidised car leasing RUB 5 billion Sale of 32,000 cars
(RUB 2.5 billion approved)
Vehicle fleet renewal via trade-ins and scrappage RUB 22.5 billion Additional assembly 320,000 vehicles
Demand (RUB 11.3 billion approved)
Za?grl:tli?/es) Subsidised procurement of trolley buses and RUB 1 billion Sale of 110 overland electric transport units
(RUB 46.8 billon in ~ ramears
Oh d dz20169) IstcOIls’ miaflling government obligations through RUB 1 billion Discharge of government obligations under
Odzdsr f sHHJ te) € dsubsidised car loan programmes in 20132015 subsidised car loan programmes in 20132014
Subsidies for the procurement of ambulance RUB 3 billion Sale of 1,240 ambulance vehicles and 110
and emergency ambulance cars emergencyambulance cars
Assistance in the procurement of municipal RUB 3 billion Sale of 1,700 vehicles running on naturalgas
vehicles running on natural -gas-based fuel based fuel
Compensation of interest payments under RUB 7.2 billion Compensationofpor ti on of car maker
. investment loans service loan portfolios
Industrial
subsidies Subsidising a portion of energy resource use costs  RUB 3.89 billion Lowering the financial burden on carmakers
to stimulate
assembly . . - . i .
operations Supporting assembly of cars able to meet higher RUB 30.21 billion Lowering the financial burden on car makers
(RUB 90.2 billion in emission standards
2016) Subsidising a portion of costs for maintaining jobs RUB 46.29 billion Reducing unemployment in the industry during
the economic crisis
Export subsidies RUB 3.3 hillion Reducing the cost of logistics, finishing and
certification

(*) For comparison, RUB 43.3 billion was allocated for demand stimulus (incentive) programmes in 2015.
Source: Order of the Russian Government N 72r of 23 January 2016, PwC analysis
PwC 13
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In 2016, the baseline forecast expects the new passenger car

market to contract to 1.1 million units

Forecast for the new passenger car market, 0000 units (ne

Categories of passenger cars 2015 2016 2016 (optimistic

(excluding LCVs) (actual (baseline forecast) forecast)
registrations)

Domestic brands 259 240 (-7%) 250 (-3%)
Forel_gn brands assembled in 209 610 (-14%) 640 (-10%)
Russia

Imported cars 313 250 (-20%) 265 (-15%)
Total 1,280 1,100 ( -14%) 1,155 (-10%)

Key factors influencing the forecast for the Russian automotive market in 2016:

Lack of external shocks;

@ Oil price in the baseline forecasti USD 40 per barrel (under the optimistic forecast 1 USD 43);

@ Government support as planned (see previous slide).

(*) Hereinafter, data on sales to buyers in Russia (registrations) are used for forecast purposes, as there currently is no eason to believe
that sales as the result of arbitrations, which took place in 2015, have carried over into 2016.

Source: PwC analysis
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It might take seven years for the Russian market to return to the

level of 2012

For the purpose of this analysis, two forecasts (baseline and optimistic) for the Russia's new passenger car marketwere

considered.

Forecast for the new passenger car market in Russia in 2016

"7 Optimistic forecast

I Bascline forecast

O Expected oil price for the baseline forecast, USD per barrel!
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Overview of the Russian used car
market
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Over the coming years, growth opportunities for the automotive
market will be linked to the used car segment

In 2015, new car sales to buyers in Russia decreased by 45% yeam-year, while used car sales fell 19%. As a resulthe ratio of
used cars sales to new cars sales increased from 2.6 in 2014 to 3.8 in 2015.

Comparative analysis of the new car and used car markets in Russia in 2009 -2015, million cars

2.5 2.3 2.0 2.0 2.2 2.6 3.8

2009 2010 2011 2012 2013 2014 2015

I8 New car market [ Used car market

O Ratio of used car market capacity to new car market capacity
Source: Avito Aut o, Avtostat, PwC analysi s
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In 2015, the used car market exceeded the volume of the new car
market in cash terms. A shift in demand to the used car market has

been driven to some extent by less aggressive price growth.

In 2015, the new car market, according to total registrations, fell by 33% compared to the previous year in cash terms, whilethe
used car market went down 11% in cash terms. In addition, the average weighted price on the new car market grew faster thami
the used car segment.

Volume of the new car and used car markets in cash terms in 2014 -2015, RUB bn

—v
Average .@
price (RUB - @
336 @

'000) 977

/—.?
2,286 :—.j
2,031
1,812

1,524
Market volume,
RUB bn
New car market Used car market
2014 W 2015

O - Average weighted priceon the new car and used car markets RUB 6000 .

Source: Avito Auto, PwC analysis
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Used <car sales correlate with the Russ
(with a one -month lag)

Used car sal es, to a certain extent, cor r el anoeth lagoCornstmers IRanisos i a n

changes in exchange rates and try to purchase goods before their price climbs. According to Avito Auto, demand on the used aa
market (according to the number of advertising views and requests for contacts through Avito Auto) increases with a three-four

week lag after the RUB/USD exchange rate weakens.

Used car sales by months in 2015

. 70
65 — 65
62 63
482
53 462
436 444
412
387 401
357
331 334
January February  March April May June July August September October November December

= RUB/USD exchange rate Mlused car sales, 6000 units

Source: Avito Aut o, PwC analysis
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The composition of the used car market by = segment as compared to
the new car market has shifted significantly toward small (B) and
small medium (C) classes

The significant share of transactions with small (B) and small medium (C) class vehicles on the used car market has been drien
by the high percentage of domestic vehicles in the car fleet.

We expect that the share of SUVs on the used car market will rise due to an increase in their share in the car fleet.

Breakdown of the new car and used car markets by segments in 2015
1.3 million 4.9 million
cars cars

?:In;i % S Small
(B+C) class

| 0% (B+C)

U '**:??iii:::::::;;::::&_;_\\ 22%
26% T e L \ 4
G swv U e — .
6 T 10% SuV I
A -—W ___________________________ .

s YO e i BV S
New car sales Used car sales
Small class (B) I Business class (E) Mid -size SUV (D) ##% Other

Small medium class (C) Compact SUV (B+C) I Full-size SUV (E)

Source: Avito Auto, PwC analysis
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Lada and Toyota are leaders on the used car market, with a market
share above 40%
Sales of Top -10 carmakers on the used car market (on the primary and secondary markets) in 2015
Car sales by brand on
the new car market,
6000 units
Lada
260 -~
240 A ¢
220 A
200 A
180 -
160
| KIA @
140 ® Hyundai
120 1Renault
100 - ®
go | Volkswagen o vl ® Toyota
60 -~
40 @ Chevrolet
20 | ¢ rod
Mitsubishi Car sales by brand on
0 T T T T T T T T T T T T T T T 1 the used car market,

0 100 200 300 400 500 600 700 800 900 1,000 1,100 1,200 1,300 1,400 1,500 1,600 6000 uni t's

- car brands with a share on theused car market larger than that on the new car market

- car brands with a share on the new car market larger than that on the used car market

Source: Avito Auto, Avtostat, PwC analysis
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| A typical transaction on the used car market: about 100,000 km

travelled and a selling price of around RUB 370,000*

Sales offers by useful life of a car Sales offers by kilometres
in 2015 travelled in 2015

less than three years from 0 to 25,000 km

from three to five years from 25,000 to 50,000 km
I from five to seven years B from 50,000 to 100,000 km
I from seven to 10 years Il from 100,000 to 150,000 km
I more than 10 years I more than 150,000 km

(*) Parameters of a typical transaction are calculated based on the average values on the used car market.

Source: Avito A u t RwC analysis
PwC

Sales offers by car price on the
secondary market in 2015

23% 21%

o

from 0 to RUB 100,000

from RUB 100,000 to RUB 200,000

from RUB 200,000 to RUB 300,000
I from RUB 300,000 to RUB 400,000
I from RUB 500,000 to RUB 1 million
Il more than RUB 1 million
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passenger car market according to budget

Primary market

RUB '000
100 - 300
300 -500
Lada 4x4
KIA RIO Renault Duster
750 i 1,000 ,.f.?g’ﬂ'f Q
Skoda Octavia Nissan Terrano
o e - S .~
1,000 1 1,500 ' g P

> 3,000

PwC
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Mitsubishi Outlander

Lexus NX
y_/—%

=0

Toyota LC

Three

Examples of car brands that are affordable for buyers on the

! (both new and used)

Secondary market
ears

Lada Priora
p—— )
=
Lada Granta

Hyundai Solaris

Opel Mokka

Toyota LC Prado
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Ot

Toyota LC
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o
Chevrolet Cruze
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AV
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: Xus LX :
I -6000 km tr al¥d inddélsdwith more than 250 advertisements posted on Avito Auto in 2015
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Toyota LC
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| RUB 6000

100 - 300

300 -500

500 - 750

750 - 1,000
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1,500 - 3,000

> 3,000

PwC

Three years
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I 6000 km tr aBwthenungerof contacts requested per advertisement on Avito Auto for models with more
than 250 advertisements posted on Avito in 2015 24

Most liquid used models in 2015 1
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| It might take four years for the used car market to rebound to the
level of 2014

For the purpose of this analysis, two forecasts (baseline and optimistic) were consideredin regards to Russia's usedcar market.
The forecast for the used car marketis conditioned by the same factors driving the new car market and car fleet trends in Russia.

Forecast for used car sales in Russia in 2016 -2022, million units

Recovery of sales to the 2014 level

7

e
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Sales in 2014

5.3
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|
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2009 2010 2011 2012 2013 2014 2015 /4{/2( 46//1 /4{/:/ . 2020 2021 2022

[ Optimistic forecast M Baseline forecast

() Expected oil price for the baseline forecast, USD per barrel !

1The expected oil price for the midterm was based on Bloombergds consensus

Source: PwC analysis
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Declining business activity on the part of small and medium
enterprises has adversely affected the LCV market

Share Share Change in LCV sal es, 6000 wunits
in 2014, % in 2015, % market share
GAZ  401% 415% * Optimistic forecast I Baseline forecast
UAZ 13.9% 22.0% *
___________________________________________________________ o . 1
Mercedes 7 4% 9.6% % () Expected oil price for the baseline forecast, USD per barrel

N [Fnininisin s

Jinoei 00% """"" 0 Qo T FU 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Others 0.2% 0.1% IThe expected oil price for the midterm was

""""""""""""""""""""""""""""""""" 2 . o .. . . . .
Source: Autostat, PwC analysis In uncertain conditions, it is advisable to develop market forecasts with a three-year projection.

The light commercial vehicle (LCV) segment

includes vehicles with a gross weight of up to 3.5 Key factors affecting the LCV market

tonnes. In 2015, LCV sales fell34% to 92,400 units.

A downturn in business activity on the part of small and medium -

Over the last year, four leading brands expanded \ ’ TS L
sized enterprises, as well as shrinking investments;

their respective market shares at the expense of
other players.

The LCV market is highly dependant on small and
medium-sized businesses, which are currently under
pressure in Russia.

Weak oil prices, estimated at USD 40 per barrel for 2016;

An exchange rate that depresses imports.

®00
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A slowdown in cargo turnover and a downturn in the construction
industry have put pressure on the truck market.

Share Share Change in Truck sal es, 6000 wunits
in 2014, % in 2015, % market share

Optimistic forecast I Baseline forecast

() Expected oil price for the baseline forecast, USD per barrel *

7

N x\\\\\\\\\\\\\\\\&

SHAANXI T Sou 0 5% """""" s 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Others 0.7% 0.4% 1The expected oil price for the midterm was

Source: AutostathC analy5|s """"""""""""""" 2 In uncertain conditions, it is advisable to develop market forecasts with a three -year projection.

The truck market includes medium -capacity (3.5 to

16 tonnes) and large capacity (over 16 tonnes) Key factors affecting the truck market

trucks. In 2015, truck sales decreased by 40%.

The challenging economic environment has driven Shrinking cargo traffic transported by automobiles, down 6% from 247
ging : . I billion tonnes/km to 233 billion tonnes/km, has undermined truck sales;

a slowdown in cargo traffic, while also resulting in

depressedbusiness activity in the construction
industry. Furthermore, shrinking imports have
adversely affected most foreign players.

Weak oil prices, estimated at USD 40 per barrel in 2016, in combination
with a exchange rate that depresses imports;

Large infrastructure projects will stimulate the usage oflarge-capacity
trucks.

QO
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The bus market is generally most resilient to general economic trends
and its decline in sales has been modest

Brand Share Share Change in Bus sal es, 6000 units

in 2014, % in 2015, % |market share
PAZ  575% 60.3% o Optimistic forecast WM Baseline forecast
LIAZ 10.3% 11.7% @* L .
........................................................... 1
NEFAZ 3.1% 6.7% N () Expected oil price for the baseline forecast, USD per barrel

AR

I [

MAN 06% 030 T PR 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
other 1.8% 1.3% The expected oil price for the midterm was
Source: Autostat, PwC analysis 2 In uncertain conditions, it is advisable to develop market forecasts with a three -year projection.

In 2015, bus sales slumped 19.3% to 9,000 units. At
the same time, the market share of domestic bus Key factors affecting the bus market
producers is rising.

The bus market is relatively resilient to
macroeconomic trends, since most buses are
purchased based on budget allocations for intracity
transportation services.

taxi-vans, as well as the growing motorisation of Russian population;

Allocation of RUB 3 billion in 2016 to encourage demand for buses and

The Russian bus market is characterised by a large public utility equipment powered by gas motor fuels;

share of domestic producers, which account for

about 90% of the entire market. In the lead-up to the 2018 World Cup, cities hosting football matches must

expand their bus fleets as part of event services.

PO
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Weaker passenger traffic, which is due to stronger competition from shuttle
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| Conclusions (1 of 2)

A

A

A

A

A

The downturn on the Russian automotive market in 2015 was the deepest among major global markets. Based omast
y e anesilss, Russia rankedfifth among European countries in terms of new passenger car sales.

The worsening macroeconomic environment was a key driver behind the downturn of the Russian car market.
Accor di n gredults, n@wOpasSediger car sales to buyers in Russia (registrations) declined 45% terms of total
units. The new imported car segment once again experienced the biggest drop in sales-52%), while sales of domestic
brands and locally assembled foreign brands fell 37% and 45%, respectively.

In 2015, there was significant difference in statistics for the Russian automotive market, judging by the data on
registrations in Russia in comparison with the statistics on shipments to dealers. The main reason behind this
difference is that cars were purchased in Russia by buyers from other countries (primarily Kazakhstan and Belarus)
while the Russian rouble declined in value and prior to depreciation of their respective national currencies. Another
key reasonwas the sale of nearly all inventory stocks in December 2014 and the need to replenishstocks with
shipments in early 2015.

Last year, the average price for a new passengerars climbed 22% in rouble terms. Overall, sales to buyers in Russia
dropped 33% in rouble terms, while sales through shipments to dealers declined 23%.

Brands managing to expand their market share in 2015 included Lada, UAZ, KIA, Hyundai, Mercedes-Benz, BMW,
Audi and Lexus.

Thanks to the introduction of subsidised car loans, car leasing and car fleet renewal programmes in 2015, the rate of

decline on the car market slowed. Sales under these programmes amounted to approximately 560,000 vehicles. All in
all, the Russian government allocated about RUB 43 billion to support demand on the domestic automotive market in

2015.
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| Conclusions (2 of 2)

A In 2016, incentive programmes and support to car producers will likely remain in effect. Up to 620,000 vehicles may
be sold as part of the three aforementioned incentive programmes.

A In 2016, the baseline forecast provides for a 14% decreasen the new passenger car market to 1.1 million units, while
the optimistic forecast assumes al0% decline to 1.2 million units. It might take seven years for the Russian market to
recover to the volume it saw in 2012.

A Although the Russian automotive market has seen a massive declinemany car dealers have managedo adapt to the
new realities and are now expanding in those segmentsless affected by the crisis.One suchsegment is the used car
market, which outpaced the new car market in cash terms in 2015. As Internet and distribution technologies develop
and the market becomes more transparent, the used car market will remain an important component forc ar deal e |
business in 2016 andbeyond.

A The LCV and truck markets remain sensitive to the economic situation and have been in decline due to weaker
business activity on the part small and medium-sized enterprises and lower cargo traffic, as well as downturn in the
construction industry. These markets are expected to rebound as the economy recovers.

A The busmarket in Russia is relatively resilient to macroeconomic trends. The maintriggerf or t he mar ket 6 s
has been a decrease ipassenger traffic, which has beenattributed to stronger competition from shuttle taxi -vans and
the growing automobilization of Russian population. In 2016, RUB 3 billion will be allocated to encourage demand
for buses and public utility equipment powered by gas motorfuels. Furthermore, in the run-up to the 2018 World
Cup, cities hosting football matches will have to expand their bus fleets in order to properly provide services to
attendees.
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leCés new study of the dutMomathil we piarsd &

car mar ket overvi ewo

PwC plans to publish its monthly overview of Russia's passenger car markef it will contain up -to-date data on car
sales, the key factors and trends impacting on market development, and the shortterm forecast for car sales.
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